






“I felt so  
well treated  

throughout - and  
enjoyed every  

minute.”
Alain de Botton, Philosopher and Writer

See more photos and footage on www.namesnotnumbers.com
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Brand New Britain?
www.commentconference.com

London, 29th June 2010

In association with: 

Associate/Publishing Partners: 
Barclays, Clear Channel International and Clifford Chance

Broadcast Partner: 
BBC Global News

Can Britain renew or be called ‘brand new’ again, after the 
General Election? Where is Britain’s brand going?

The first of ei’s new Comment Conference series will bring 
together major opinion formers from business, policy, culture and 
media in a post-election discussion on the changing role of British 
business, Britain’s global brand and where it leaves trust in the 
UK’s reputation abroad.
 
The programme includes a live recording of BBC Radio 4’s  
The Bottom Line with Evan Davis for radio and TV. 
 
Taking place on Tuesday 29th June 2010, and starting at  
Somerset House, participants will be taken to Canary Wharf  
via riverboat, and will finish with a drinks reception at the  
Design Museum.

(Top) Evan Davis of BBC 
Radio 4’s The Bottom Line

(Middle) Phillip Blond,  
Founder, ResPublica

 
(Bottom) Dr Anthony Seldon, 

Political Historian
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Join us for a day of comment and conversation...

8.30-9.15am London Central: Does the Capital still Command  
the Business Heights? In association with City of London Corporation.
Stuart Fraser, Chairman, Policy and Resources Committee, City of London 
Corporation talks with Hamish McRae, Associate Editor, The Independent and 
author of ‘What Works: Success in Stressful Times’.

9.15-10.30am Britain Abroad: Can Britain be Trusted in the World?
In association with The British Council.
Panel to include: Bronwen Maddox, Chief Foreign Commentator, The Times; 
Philippe Sands QC, author of ‘Lawless World’; Dr Anthony Seldon, Political 
Historian and Master, Wellington College; Cathy Stephens, Director of Innovation, 
British Council.

10.30-10.45am Coffee Break

10.45-12pm British Communications: Still Leading the World?  
In association with Clear Channel International.
Chair: William Eccleshare, President and CEO, Clear Channel International
Panel: Elaine Bedell, Director of Entertainment & Comedy, ITV;  
Jane Martinson, Media Editor, The Guardian; Sanjay Nazerali, Director, Marketing, 
Communications & Audiences, BBC Global News; Theresa Wise, Media Analyst, 
formerly of Disney & Accenture; Peter York, Cultural Commentator.

12.15-1pm Boat ride down the River Thames to Canary Wharf

1-2.15pm Lunch

2.15-3.30pm Brain Drain: Is British Innovation here to stay?  
In association with Clifford Chance, Edelman and Jaguar Land Rover.
Panel to include: Phillip Blond, Founder, ResPublica; Jonathan Kestenbaum, CEO, 
NESTA; Deyan Sudjic, Director, Design Museum.

3.30-4.15pm Journey back up the Thames to Butler’s Wharf

4.30-6.30pm British Business
A live recording of BBC Radio 4’s The Bottom Line with Evan Davis for radio  
and TV.

6.30-8pm Evening drinks

Brand New Britain?
29 June 2010

Book your 
place...

Both full day rates  
and half day rates are 
available. 

For more information  
and to book online  
please go to:  
commentconference.com 
or call Emma Fisher on 
020 7759 1850.

“No-one else 
does what 

ei does with 
stakeholder 

networking”  
Tim Johns,  

Vice President,  
Global Media  

Relations, Unilever

Brand New 
Britain?  
A new report

A thought leader  
report will be published  
to coincide with the  
day-long event. 
Contributions include 
Harvey Goldsmith, Stefan 
Stern, Ekow Eshun and 
new data from Ipsos 
MORI.

For more information on 
our publications go to 
editorialintelligence.com  
or call 020 7759 1850.



News ei    {10} www.editorialintelligence.com

www.commentawards.com

Lead Partner 

              

Category sponsors include: APA, The British Council, BT,  
Jaguar Land Rover, Nationwide and Weber Shandwick

Categories include: Commentariat of the Year, Best Comment 
Pages, Cultural Commentator, Chairman’s Choice Award, 
Diary Comment Page, Best Environment Comment, 
Financial Commentator, Foreign Commentator, Magazine 
Commentator, Media Commentator, Online Commentator 
(Independent Blogger), Online Newspaper Blog, Poison 
Pen: Polemicist of the Year, Political Commentator, Sports 
Commentator and Westminster Villager (Political Sketch)

After the success of the inaugural awards last year, The Comment  
Awards will continue in 2010 to again celebrate the finest in the world  
of comment in all forms - both print and online - and to reward the best  
of ‘The Commentariat’.

Corporate Partner 

(Top) Baroness Helena 
Kennedy QC

(Above) Peter York, 
Cultural Commentator

Book your 
place...

Thursday 21st October, 
RIBA

Tickets and table 
bookings are available for 
The Comment Awards 
2010.  

To book and for more  
information please 
contact Emma Fisher on 
020 7759 1850.

“	We have a very good commentariat.  
	 We have really fine journalism commenting  
	 on the state of the world… speaking truth  
	 to power... and it is, I think, better than  
	 anywhere else.”
	 Baroness Helena Kennedy QC, Chair of the Judging Panel



Chair of the Judges: Baroness Helena Kennedy QC
MC: Peter York, Cultural Commentator 

Comment Awards 2010 Judges include:
Diane Abbott MP; Roger Alton, Journalist; Ian Birrell, Speechwriter, David 
Cameron’s Office; Octavius Black, Global MD, The Mind Gym; Giselle Bodie, 
MD, Bodie Associates; Mark Borkowski, Founder, Borkowski PR; Charlie Burgess, 
Editorial Director, Editorial Intelligence; Colin Byrne, European CEO, Weber 
Shandwick; Viki Cooke; Susan Douglas; William Eccleshare, President & CEO, 
Clear Channel International; Claire Enders, Chief Executive, Enders Analysis; 
Charles Finch, MD, Finch & Partners; Stephen Fleming, Editorial Director, 
Copythatworks Ltd; Giles Gibbons, Partner, Good Business; John Gordon, Founder 
& CEO, Intelligence Squared; Shane Greer, Executive Editor, Total Politics; Sophie 
Gunther, Club Consultant, Editorial Intelligence; Tony Halmos, Director of PR, 
City of London Corporation; Sir John Hegarty, Chairman & Worldwide Creative 
Director, Bartle Bogle Hegarty; Prof. Noreena Hertz, Fellow, Judge Business School, 
University of Cambridge; Gaby Hinsliff; Brent Hoberman, Founder, lastminute.com 
& Founder & Chairman, mydeco; Julia Hobsbawm, CEO, Editorial Intelligence; 
Howell James, Head of Corporate Affairs, Barclays; Gemma Lines, Senior Vice 
President, Citigroup; Deborah Mattinson; Fiona McMorrough, Chief Executive, 
FMCM; Nigel McNelly, MD, Opus Corporate Finance; Sarah Modlock, Financial 
Journalist; Jeremy O’Grady, Editor, The Week; Michael Prescott, Group Director 
of Communications, BT; Stephen Quinn, Publisher, Vogue; David Rowan, Editor, 
Wired UK; Henrietta Royle, COO, City University; Katie Simpson, Director of 
Communications, Media Trust; Jon Snow, Newscaster, Channel 4 News; Shirley 
Soskin, MD, Silverhawk Partners; Neil Stewart, Chairman and CEO, Neil 
Stewart Associates; Charles Stewart-Smith, Chairman, Editorial Intelligence; Luke 
Syson, Head of Research, National Gallery; Maxine Taylor, Divisional Director, 
Corporate Affairs, Nationwide; Cathy Wallace, Features Editor, PR Week; Simon 
Warr, Director of Communications and Public Affairs, Jaguar Land Rover; Will 
Whitehorn, President & Chairman, Virgin Galactic and Derek Wyatt.

Nominations
 

Nominations will open on 1st June 2010 at www.commentawrds.com and  
close on 31st July 2010.  Make sure you nominate your favourites!
 
For more information contact Lucy Tatton-Brown:  
lucy@editorialintelligence.com or call on 020 7759 1850.
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BT Claire Fox Barclays Heather Brooke BBC Robin Wight British Council Lionel Barber 
Cass Business School Lucy Kellaway Clear Channel International Clifford Chance Edel-
man Engine Financial Times Lady Kishwar Desai Foreign Press Association Jaguar Land 
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www.editorialintelligence.com

keep it snappy... keep it short...
keep it Commentariat...
keep it ei Daily Digest.

“	ei is like my morning 		
	 cup of coffee” 
	 Geraldine Sharpe-Newton, 		  	
	 President, Media Society

“	ei keeps me up to  
	 date even when I’m  
	 on the road” 
	 Tom Glocer, Chief Executive, 		
	 Thomson Reuters

A weekday email digest of the day’s 
comment media – in your inbox by 9am.
 
For your free trial contact:  
emma@editorialintelligence.com or  
call +44 (0)20 7759 1850.

D
esigned by onefiftynine.com




